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Research Objectives 

Research 

Objectives 
The objectives of the 

research were to 

measure community 

perceptions of the 

following:   

Research Aim: To provide insights which will inform local community strategy development. 

What AWE does (i.e. its purpose, role and contribution) 

How well it does it (i.e. its performance and impact) 

AWEôs strategy, priorities and transformation 

AWEôs reputation 

1 

2 

3 

4 

AWE wished to establish a baseline measurement of community 

understanding of and attitudes towards the company 
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The findings have been grouped into two themes 

ü Recognised for the unique and     

additional skills and capabilities to  

support the security and defence  

of our country 

ü Being a high performing          

organisationô and/or ódemonstrates 

operational excellenceô 

ü Committed to working in a safe, secure 

and ethical manner 

ü Recognised, nationally and internationally, 

as a leader in the fields of science, 

engineering, manufacturing and 

technology 

ü Acting as a good neighbour in the 

community and recognised as an 

employer of choice 

 

 

 

Organisation 

ü Recognised for providing regular and 

relevant communications 

ü Information provided is recognised and 

valued for its quality and timeliness 

ü Provides information via the preferred 

method/s of communication 

ü Builds strong and enduring 

relationships with its  

community 

ü Actively seeks feedback and  

adopts a consultative approach 

Communications 



innovation      intelligence      inspiration 

Significance testing has been conducted and 

where statistical significances are shown/ referred 

to, these are based on testing at the 95% 

confidence interval  

 

= significantly high score than the total 

 

= significantly lower score than the total 

Where circles are shown, this is to highlight a 

particularly positive or negative score worthy of 

attention: 

 

 

= a particularly positive finding/ score 

 

= a particularly negative finding/ score 

Where a low base size is 

indicated, these findings 

should be read with caution: 

 

 

# Caution: Low base size 

Main Findings 
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Community Types 

Need 

Clear communication 

about relevant 

educational initiatives  

 

 

How well met 

Mixed; a refresh of 

contacts would help  

Need 

Action and 

reassurance on safety 

issues 

 

How well met 

Fairly positive but 

essential to continue to 

ensure safety 

Need 

Want to be able to trust 

AWE and feel safe. A 

need for transparent 

communication  

 

How well met 

Little overt negativity 

but little positivity 

either; an opportunity 

All of the audiences we spoke to had a different relationship with AWE and 

varying needs  
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6 

11 

  

5 

  

6 

16 

48 

48 

34 

52 

24 

11 

100 

72 

45 

  

15 

33 

LLC members (21)#

Schools/ Colleges (33)

Residents (396)

The overall impression of AWE varies by community group 

Base: (All Respondents) 

QO1. Taking everything into account that you know about AWE, how positive or negative is your overall impression of AWE? 

% Donôt know 

0 
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6 

%  

Neither nor 

% 

Fairly/ Very positive 

% 

Very/ Fairly negative 

Overall impression of AWE 
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Detailed Findings 
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 Organisation i 
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49 

42 

Residents (396)

Schools / Colleges (33)

AWE has a clear overall purposeéé. 

Q4. To what extent do you agree or disagree with the following statements about AWE? 

Base: (All respondents) 

Aldermaston 

(274) 

% 

Burghfield 

(99) 

% 

53 40 

% Strongly/ Tend to agree 

Residents 

AWE has the opportunity to further promote its óoverall purposeô 

amongst residents and schools 

Primary 

(18)# 

% 

Secondary 

(14)# 

% 

39 50 

Schools/ Colleges 

Those closer to the Aldermaston site seemingly have a better idea, but the result is not significant.  
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The overriding image amongst both residents and schools is of the 

development of nuclear weapons and associated research 

AWEôs main role / purpose ï Spontaneous comments 

Base: (Residents: 396) 

Q3. Please describe in your own words what you believe to be AWEôs main role/ purpose? 

Schools/ Colleges Residents 

Base: (Schools/ Colleges: 33) 


